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Long live the long article!

Try Googling the phrase “reader attention span.” You'll see that, according
to the search results, few of us have much of one these days.

Thanks to the Internet and today’s fast-paced, multi-tasking world, we’re finding it increasingly
difficult to stay focused. This tendency has grown so bad that most of us now fall somewhere behind
goldfish in the attention department. This comparison comes from a recent study by Microsoft
Corp., which found that most people’s concentration begins to falter after only eight seconds.

Welcome to the first issue of Print Matters in our new design template. Our last redesign was in March of 2010, and we were ready for
a bit of a refresh. Thanks for being loyal readers and we hope you like the new look.



variant forms and add swash characters to mimic
the characteristics of handwriting or calligraphy.
Zapf was game and worked on a design while
Siegel worked on the computer program. The tal-
ented designer Gino Lee was assigned the task of
digitizing Zapf’s beautiful drawings. Thousands
of characters were drawn for this purpose. T have
heard various accounts from Zapf and Siegel, and
secondhand from Bruno Steinert at Linotype, as
to why the original conception of a new type-
setting program did not succeed, but even though
the lack of success on the program front caused
the project to lay dormant for some time, that
was not the end of this type design. After a while,
the normally reticent Zapf took the design to
Steinert at Linotype, and it was decided to release
aportion of the thousands of glyphs as four fonts
with a supplemental ornament font. The type was
named Zapfino for “Zapf + Gino [Lee].” Today this
type, released fifty years after Palatino, is one of
the most popular fonts in use. Steve Jobs liked it
so much that he made it part of the Macintosh
operating system.

In the new millennium, Zapf worked on
updated versions of two of his most important
typefaces, Optima and Palatino, adapting them
for new digital OpenType technology and sup-
plementing them with additional variants and
characters. This work was done in close collab-
oration with Linotype and their type director,
Akira Kobayashi. Both were produced as large
type families, with new weights, titling versions,
and condensed varieties for Optima; and redrawn
light titling (originally called Michelangelo, now
named Palatino Titling) and heavy titling (origi-
nally Sistina, now Imperial), and other variations
for Palatino. For the first time, Optima was part-
nered with a cursive italic design, not a sloped
roman as in the origin metal fonts.

In addition, Zapf involved himself with
several very unusual type design projects. He
M I H E L A N E L Qj designed Sequoya (Univerity of Wisconsin, 1977)

L and Pan-Nigerian (Nigerian Federal Ministry
of Education, 1983) typefaces, and an extended
mathematical type family with almost 500
S ] S T l N A glyphs, including Greek, Fraktur, and numerous
mathematical symbols. This last font, Euler, was
made for the American Mathematical Society
in cooperation with Dr. Donald Knuth. (David
A M S E l Siegel, mentioned above, first met Zapf when
uLer they worked together on AMS Euler.) Zapfalso
embarked on the design of a new metal typeface
in the style of Civilité, a sixteenth-century Gothic
Cursive typeface by Robert Granjon. Matrices for
Zapf Civilité were pantographically cut by Paul
Hayden Duensing in Michigan, who also cast the
first fonts of the type.
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This is a visually beautiful and harmonious layout. The body copy is set in one wide column, and the balance of the page uses an excellent blend of white space and
graphics to accentuate the story. The classic serif font is used in an easy-to-read point size with slightly larger leading. This proper balance of type and art gives the
reader’s eye/brain a chance to rest, and therefore it is much easier to read and assimilate the text.

But the news isn’t all bad. When it comes to absorbing high
quality content, content we want or need, we just might be
able to hold on a little longer than expected.

In a recent blog, “Long Copy Isn’t Dead,” marketing website
Zuza encourages writers not to shy away from length. Both long
and short pieces have their advantages. “The keys are knowing
when to use which, and then executing well — that is, writing
good copy — copy that is well organized, grammatically correct,
stylistically compelling, easy to read, avoids jargon for jargon’s
sake (same goes for acronyms), and ultimately, gives your readers
what they want and need,” Zuza writes.

Also promising is the fact that if youre presenting long articles
in print, your readers are even more likely to read and retain
them than they would in a digital format. In his article for
Wired,“Why the Smart Reading Device of the Future May Be
. Paper,” Kamil Porembinski addresses the many studies that
find that people retain longer material best from paper. “Maybe
it’s time to start thinking of paper and screens ... as different

complementary interfaces,” he writes. “Maybe paper is a technol-
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ogy uniquely suited for imbibing novels and essays and complex
narratives, just as screens are for browsing and scanning.”

Looking Good

So what does all of this mean if you're publishing magazines?
It means that in most cases, readers really will read your longer
articles. But it’s up to you to make the articles palatable.

Houston-based graphic designer Ellen Custer, owner of 2d —a
design collaborative, agrees that in most cases, people are drawn
to long pieces when they believe the longer articles offer some-
thing that’s pertinent to them. The key is showing readers that

you do, indeed, have something worthwhile to offer. In that regard,

Custer says articles are like restaurant dishes: Presentation is
everything. “You could have the best information, and it could
be written really well, but if you don’t grab them in the first few
seconds, you've lost them,” she said.

Custer recommends a multi-pronged approach to presentation.
It should include a succinct, well-written headline that clearly
conveys the thrust of your article. “You should also lead with a

This silk screen print of Hermann Zapf calligraphy is published by Edition ZET.
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The locus of sympathy

The audience — not presidents — are the real targets of Assassins’ outsiders
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Assassins at 25

BY RAYMOND KNAPP
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Damn my soul if you must,
Let my body turn to dust,
Let it mingle with the ashes of the country.
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The headline and the lead are very well written, and the byline is handled very creatively. The layout is very clean; it has two columns of copy and one column of white
space on each page. The white space gives the eye a chance to rest. The serif typeface is easy to read, and there is ample leading. In addition, large photos help to break

up the copy.

punchy paragraph, not too long, highlighted by type,” Custer

said. In other words, the opening paragraph should attract

readers with its wording and its visual appeal. You could put
it in larger type than the rest of the article and/or add color.

Another important detail is to consider the article’s overall

appearance on the page. Does it resemble a college textbook?

If there’s too much gray copy on the page, your readers will

find themselves eyeing the page with apprehension, rather

than anticipation, and they’ll move on.

Be sure to incorporate white space into your page design and

complement the text with imagery, including strong photogra-

phy, illustrations, and short infographics. “Infographics can be a

help, particularly if your article has a lot of statistics,” Custer said.

“People learn in different ways. If you're dealing with a lot of

data, infographics can really bring that data to life.”

Another way to serve up a long article: break up the content

with subheads so that you have more manageable chunks of

information, Custer said. A long article with subheads feels

more like a package of smaller ones. “It’s not as overwhelming.”

What readers want

Tim Urban and Andrew Finn are true believers in the power

of quality, long-form content. Their popular blog site, Wait But
Why, specializes in long-form blog posts. “We took a bet that
long, but really thorough, really high quality articles would not
only be acceptable to certain people, but would be a really fresh,
standout thing in a current world of really short list articles,”
Urban told Michael Grothaus in an article for Fast Company
titled “The Secrets Of Writing Smart, Long-form Articles That
Go Absolutely Viral.”

'The public proved them right. Less than two years after their
blog site was launched, it has had more than 31 million unique
visitors and 87 million page views.

'The takeaway for publishers is that readers still crave well-written
long articles. Provide good content, relevant to your audience,
and package it well — and your long articles will be read, saved
and discussed.




Finders Market grew from around 50 dealers at the
Mt. Zion venue to about 100 at the May 2015 show.

Rusty. Crusty. Funky. Junky. Artsy. Smartsy.

Four times a year, Finders Market provides a physical storefront for vendors who purvey the projects and provisions you lust for on
Etsy and Pinterest.

Originating in 2014 on Mt Zions Pony Express grounds, Finders Flea Market dropped the “Flea’ and fled to Progress Ciy this
year. Market promoter Joy Snow decided to rename the show to eliminate any preconceived notions that shoppers would be sifing
thiough $1 tube socks and cut-rate sunglasses

The Progress City move proved beneficialfor both vendors and shoppers. Climate-controlled flush restrooms have replaced the
dreaded port-a-potties, and indoor vendor spaces provide shelterfrom sun and rain.

A plethora of parking provides easy access for unloading inventory and loading treasures. The 80-acre site offers overnight
camping space for vendors and unlimited potential for the shows growth

e ML Zion market ran monthly May through October. Prior commitments at the Progress City sie reduced Finders Market o four
shows in 2015: May, June, September, and October

Overnight securiy at the Progress City site allows the market to stretch over two days. This gives vendors more time to set up and
provides an “opt to shop" prospect for customers who want first crack at merchandise.

continued on next page
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Even though this would not qualify as a long article, it used elements that would be beneficial for a long article, so we are including it here as an
example. The article displays a fantastic use of art images to create its headline. The lead paragraph is very creatively written. There is plenty of
white space; the layout is well-organized and uncluttered. Finally, the san serif typeface is very easy to read.
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Though long, this feature is broken up into easy-to-digest sections with ample white space on each page. The headline uses a unique font,
and the lead really draws readers in. Homogeny is created throughout the feature with background art and creative threads of color, type
and images.
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