
Less is definitely more this year in terms of graphic design trends. Once 
the minimalists have finished their happy dances, we can take a look at 
what the experts are saying is hot right now in terms of graphic design.
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5 super cool design trends

But first, let’s talk about what good design is in general. “It’s clean, there is a good use of negative 
space, and it isn’t cluttered,” said Claudia Herring, principal of Claudia Herring Design. “It gets 
the message across without calling attention to itself.” 
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Stacy Allen, who owns Stacy Dawn Design, concurs, and also 
brings up the fact that publishers are competing for readers’ 
attention. “There is a ton of information out there, and you want 
to get their attention and keep their attention.” Good design will 
do just that. 

“I will pull things that will highlight a story and push it further 
so a reader will read it,” Allen says. “There’s a reason I choose a 
certain typeface and color, and a reason why a photo is cropped 
the way it is. You want a cohesiveness about everything that is  
on the page.”

Now some smaller publishers might be intimidated by what the 
trend makers are saying. To that, we say “rubbish.” Maybe you 
do not have a degree from a fancy design school, but you are 
absolutely capable of incorporating something from these trends 
that will work for your publication.

Without further ado, let’s see what they are.

1. minimalism 
For many designers, good design and minimalism are one and 
the same. When asked to talk about the concept, Herring replied, 
“Apple, Apple and Apple. They really have been the standard 
bearers for design minimalism for years and years, and I really  
do love it. Less is more, absolutely.”

White space is Allen’s favorite term to use when discussing 
minimalism. “It allows a designer to highlight the information. 
To me, it is about being essential and simple in what you are 
providing,” she said. 

Herring likens it to the old adage about being well-dressed: 
Before leaving the house, review your outfit and accessories and 
remove one piece of jewelry. “If a design has too much going on,  
it looks unprofessional,” she said. “If you remove a photo, make 
the margins wider, and use more white space, that could really 
make something shine a little more.”

2. Bold typography
By bold, we don’t mean boldfacing type — we mean bold in 

terms of BIG. If a headline is in 72 point type, there is no way to 
avoid it. It’s a great way to lure a reader into a story. “I really like 
using bold type,” Herring said. “It’s very effective at getting an 
idea across.”

And if you don’t have room to use giant type, maybe try a daring 
typeface you haven’t used before. Or place one word in a headline 
sideways. Maybe use a giant drop cap at the beginning of a story. 
Allen says even simple boldface type can make a difference. “If 
you have lots of running copy, maybe highlight a person’s name 
and where he is from, so when someone is looking at the page 
those names will pop out and draw his interest,” she says.

3. Loud, bright colors
If you’re thinking, “no way,” just give us a minute. We are not 
asking you to create a neon orange page. “If used in a cohesive 
manner, bold colors can really enhance your design,” Allen says. 
Maybe use a bold color in a headline or in a graphic icon, like 
an arrow indicating that a story continues on the next page. You 
could use bright colors as backgrounds for photos.

“Just like we want new colors in our clothing, it gives a fresh look to 
our designs when we use bright colors,” Herring said. “We are all 
inspired by the newest ‘thing,’ and there is room for you to work it in 
somehow even if it’s not part of your traditional design concept.”

4. hand-drawn illustrations
Again, hold the fort before you eschew this idea. Many people 
do, as they feel hand-drawn illustrations are not professional. 
That isn’t true at all. They can be used in an upscale manner, and 
even better, they appeal to the child in all of us and therefore will 
garner good attention from your readers.

Allen used simple, square illustrations that were similar to emot-
icons for a client recently. “It really gets a reader’s curiosity going, 
because he wants to see what the characters are doing,” she said. 
“They’re fun and they make the material delightful to read.”

Herring suggests trying a hand-drawn headline. “It’s very differ-
ent and it’s a nice change of pace for the reader,” she said. “But  
be sure that it looks planned and not like the font dropped out.” 

2    PRINT MATTERS  |  May 2017  |  jpapontiac.com

hO
US

TO
N 

CI
Ty

BO
Ok

hO
US

TO
N 

CI
Ty

BO
Ok



The artwork on these pages represents exceptional examples of the trends we discuss herein. We certainly hope you come away inspired. We would like to offer profuse 
thanks to Houston CityBook magazine for providing so many examples of stellar design. We are also grateful to Prism Design for providing the incredibly creative retirement 
poster it designed in collaboration with Kimberly-Clark.
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5. Authentic photography
Essentially, this means to use more realism in your photos. Many 
of us use stock photography, which is perfectly fine, but perhaps 
we should be more judicious in our selections. If you’re illustrating 
a business concept, don’t use the standard shot of the man and 
the woman in professional attire discussing something on a white 
board. Instead, find something that has more interesting subjects 
or is taken from an unusual angle.

In terms of photos that are specific to your publication, hiring a 
professional photographer is always the best course, but we know 
that isn’t in everyone’s budget. Very often, editorial staff and/or 
readers supply photos for small publications. Not to worry, Allen 
says. “Yes, you will have to learn what creates a good photo, but  
if you keep trying, anyone can achieve it.”

Allen recommends brainstorming ideas before anyone shoots 
anything. “If a plan is in place before the photo is taken, you  
will have a much better chance of getting a good shot,” she  
says. “If you keep making lists of ideas, eventually taking good 
photos will become second nature.”

Instruct your amateurs to go for candid shots — they are  
infinitely more interesting than the grip and grin photos.  
And of course, teach them about high resolution too.

We sincerely hope you will try some of these techniques in your 
publication. In a world that is saturated with information, every 
advantage helps. As Allen astutely points out, “Getting people’s 
attention is the whole reason for design.”
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Publisher’s Corner
It’s fun to share

Journalism can be a tough  
profession, but it has its pretty 
cool moments too.

Flori Meeks, who has been 
writing professionally for 30 
years, says some of her favorite 
moments have come when she 
has been able to share her work 
with loved ones. Here are three 
vignettes from her career. 

Meeks was a features editor for her school newspaper at Oakland 
University. The publicist for Jon Cryer (at the time “Duckie” of  
“Pretty in Pink” fame) invited journalists to interview him. Cryer 
was rather dreamy to college-aged girls, and one of Meeks’ 
friends was particularly smitten. Meeks invited her friend to 
come along as her “photographer.” “I told her at the last minute, 
and she was pretty excited, but I told her she absolutely had to 
have her composure,” Meeks said. 

Meeks was able to deliver a similar “wow” moment to her youngest 
son, Scott, when he was in high school. She was interviewing a 
group of ghost hunters, and Scott was able to come along and 
see some of the equipment they used. “Scott was very interested 
in photography, and the photographer working with me let Scott 
shadow him,” Meeks said. “Scott was able to observe and ask 
questions about the settings on his camera, which he very much 
enjoyed.”
 
Karl, Meeks’ eldest son, also was able to watch his mom at work — 
at the tender age of 11. Meeks was interviewing an Army veteran 
who had served as a sniper in Iraq. “Karl enjoyed asking a few 
questions, and the serviceman was very respectful,” Meeks said. 
“They even talked about video games.”

As most moms know, having your kids think you’re swell is a rare 
event. “For them to see that part of my work was very rewarding 
for me,” Meeks said.

Editor’s note: If you have any fun publishing stories to share, 
please email Tracey Timpanaro at tat25@comcast.net.
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